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In the thhee andl hal yeshe, of, Chhist s minisHiy, what did, Josus, do?

 shared stories - (Instagram and Facebook)

» shared Godly (and scripture-based) wisdom (blogs and posts)

* answered people’s questions regarding spiritual matters and everyday challenges
(messengers, messaging apps, chat groups, email)

 created a community (online groups, support groups)
» developed an engaged/active church body (online social pages)

* lead people to wholeness

* equipped people to be disciples

* attended to people’s needs, physically and spiritually
* gave them hope

* to replicate the model He developed.



Basic Sthuctibhe (6% Digilal, Mnisthies

CONTENT CREATORS are those who package the
CONTENT gospel message and teachings of Jesus into various

CREATORS digital friendly formats such as: video, blogs, images,
[CREATIVES] podcasts, etc.

DISTRIBUTORS are organizations or individuals
who use digital tools and technologies to share
content within their sphere of digital influence.

ENGAGERS are empathic individuals
within an organization, or operating
independently, who engage in online
conversations for the purpose of

DISTRIBUTORS building meaningful relationships,
better understanding needs, and
determining meaningful ways to serve
others in the community.
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oIt is a way to reach seekers, specially young seekers.




Heawr much lime de pesple spend, in sscial media?

facebook EESELEIIIEL

40 minutes

35 minutes 25 minutes

The amount of time people spend on social media is constantly increasing. Teens now
spend up to nine hours a day on social platforms, while 30% of all time spent online is

now allocated to social media interaction. And the majority of that time is on mobile -
60% of social media time spent is facilitated by a mobile device.



https://www.cnn.com/2015/11/03/health/teens-tweens-media-screen-use-report/
http://www.globalwebindex.net/blog/social-media-captures-30-of-online-time
http://www.marketingcharts.com/online/how-are-consumers-spending-their-time-online-66742/

Hear much Ume do MILLENIALS spend, in social, median”

Millenials rack up 18 hours of Media Use per Day (hh:mm)

Browse the Social Watch live Play video ~ Watch
Internet networking TV games timeshifted TV

@ © © © eo-

Go to the Listen to the Use emall, text, Talk about news/ Read print

movies radio texting apps products/brands magazines
/newspapers

* media activities are not mutually exclusive; based on a 2014 survey among 839 U.S. adults aged 18-36

THE WALL STREET JOURNAL. Source: Crowdtap, Ipsos MediaCT @ ® @ statista¥s



Only 20% of Americans regularly attend church, and
Only 2 in 10 millennials consider regular church attendance.
How can we reach the 80%?



https://churchleaders.com/pastors/pastor-articles/139575-7-startling-facts-an-up-close-look-at-church-attendance-in-america.html
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oIt is a way to reach seekers, specially young seekers.
*People are GOOGLING for God.




EWWW@%@W%% Google seahohes (6% ansurels Lo queslions like:

* Is GOD real?
* What happens when we die?

e How do I know I'm saved?

* Why is there so much suffering in the world?



ANONYMITY



According to WHO (World Health Organization), approximately one
million people commit suicide each year worldwide, that is about one
death every 40 seconds or 3,000 per day.




Thirty thousand people search the keywords “church online” every month,
and they mostly find opportunities to watch people in a building. People
searching for answers need more than a program to watch.




At any given time, 22-28% of people are in crisis in the United States and
Canada. This amounts to 80 million+ people who need support.

Crisis can be defined as loss of a loved one, iliness, divorce, loss of a job,
depression, drug addition, food insecurity, etc. For those who search for

answers and comfort online, who is there to answer their questions and
help them spiritually?




The digital mission field is vast and not restricted by
geographical locations.




42% of the world’s population is on social media, and 77% of
Americans are on social media. Every inhabited continent is
represented in the digital space.



https://wearesocial.com/blog/2018/01/global-digital-report-2018
https://www.statista.com/statistics/273476/percentage-of-us-population-with-a-social-network-profile/
https://www.statista.com/statistics/273476/percentage-of-us-population-with-a-social-network-profile/
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7.593 L4.021 3.196 5.135 2.958

BILLION BILLION BILLION BILLION BILLION

PENETRATION:

42 %

URBANISATION:

55%

PENETRATION:

3%

PENETRATION:

68%

PENETRATION:

39%

® Hootsuite' are.
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oIt is a way to reach seekers, specially young seekers.
*People are GOOGLING for God.

*\We need to change the online story.




60% of visitors stop attending evangelistic series because they, or
someone they know, came across websites or videos that painted
Adventism in a different light.
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oIt is a way to reach seekers, specially young seekers.
*People are GOOGLING for God.

*\We need to change the online story.

\We need to save more souls.
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oIt is a way to reach seekers, specially young seekers.
*People are GOOGLING for God.

*\We need to change the online story.

\We need to save more souls.
\We need to be more relevant.



Today's evangelistic efforts must be appropriate to the current time,
period, and circumstances.
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oIt is a way to reach seekers, specially young seekers.
*People are GOOGLING for God.

*\We need to change the online story.

\We need to save more souls.



